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2.Sales

Social selling is a strategy that uses social
media platforms like Facebook, LinkedIn, and
Twitter to connect and engage directly with
your target sales prospects

3.Marketing

social networking is the use of Internet-
based social media platforms to stay
connected with friends, family, or peers.
The most popular social networking
sites in the U.S. include Facebook,
Instagram, and Twitter.
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Social Media Trends and the & &
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social media sites to stay connected with

friends, family, colleagues, customers, or
clients. Social networking can have a social
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Social networking is the use of Internet-based
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4.Review

Social media reviews help consumers determine
whether a product or service is right for them. But
it helps to read reviews first because it allows
consumers to get a real sense of what to expect
when they make a purchase.

5.Bookmarking

Social bookmarking is a way for people to
store, organize, search, and manage
“bookmarks” of web pages. Users save links to
web pages that they like or want to share,
using a social bookmarking site to store these
links.




Social media marketing is way for

success marketing. Marketers are well
known about the
potential for business growth by using the
social media platforms.
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